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Articulated College Credit (ACC) Agreement

Through Articulated College Credit (ACC), specific college curriculum learning outcomes and
assessments are embedded in participating high school career and technical education (CTE) programs as
specified in this agreement. Relevant knowledge, skills, and standards are taught by qualified CTE high
school instructor(s) in one or more high school courses. ACC is awarded if the student meets the college
equivalency standards and later enrolls in the college(s) listed below requiring the course in a specific
program.

Agreement Name Advertising & Sales Promotion

Agreement Year 2024 -25

These credits are valid for students in grades 10-12 for 5 years after completion of course.

College College College Programs ACC

Course
Alexandria | MKTG 1511 | e Business Pathway Transfer — Elective credit (A.S. — 60 cr.) 3of3
Technical Advertising & | e Business Management (A.A.S. — 64 cr.) credits
College Sales ) ® Business Management (Diploma — 34 cr.)
Promotion e Fashion Management (A.A.S. — 64 cr.)

Course Description

This is an introductory course in advertising and sales promotion that introduces the learner to advertising
principles and practices that contribute to the success of an organization. The learner examines the
elements of effective advertising and promotion and completes an advertising project for a hypothetical
business. The learner uses knowledge of target marketing, effective advertising principles, and budgeting
techniques to complete the plan.

Course Content Areas (At least 85% match between college and high school courses)
1. Understand the world of Integrated Marketing Communications

2. Explore the promotions industry

3. Learn the evolution of advertising and how it has impacted society.

4. Understand the customer and brand communication process.

5. Discuss messaging and media strategies.

6. Understand the effectiveness of traditional media.

7. Understand the role that Direct Marketing, Sales Promotion, and Point of Purchase play in
advertising.

8. Understand the use of sponsorship, social media, brand placement, and public relations in

promoting a brand.
9. Budget, schedule, and create an advertising campaign using traditional and non-traditional
advertising methods.


http://www.ctecreditmn.com/

Curriculum Content Goals

1.
2.
3.

The learner will understand the effectiveness of various media and schedule appropriately.

The learner will develop an appropriate advertising budget based on organization and objectives.
The learner will execute an advertising plan through the development of various communication
pieces.

Learning Outcomes
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. Summarize ethical considerations related to brand promotion campaigns.
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Define advertising and mass media.

Describe and explain the purpose of advertising in the marketing process.

Identify four major means of sale promotion.

Describe significant era of promotion in the United States, including the impact of social change
promotion.

Identify forces that will continue to affect the evolution of integrate marketing communications.
Explain the role of advertising in the delivery of consumer goods and services.

Describe the four stages of consumer decision making.

Discuss how brand communication influences consumer’s psychological states and behavior.
Select media and timing of advertising that will most likely reach potential customers and best
present the product or service.

Discuss the impact of promotion on society’s well-being.

Describe aspects of advertising regulated by the US government.

Describe why consistency of style and standards are important in advertising.
Identify the key elements of an advertisement.

Evaluate and revise effective headlines.

Understand the importance of creativity in brand promotion.

Write advertising copy that stresses benefits and stimulates action.

Select appropriate illustrations and logos for effective print advertisements.
Understand basic layout principles for advertising pieces.

Describe the major types of print media in which a business can advertise.
Describe the characteristics of an effective print advertisement.

Describe the nature and scope of radio and television advertising.

Describe the advantages and disadvantages of radio and television advertising.
Select radio stations and broadcast times appropriate to the objectives of a campaign and a firm’s
budget.

Define direct mail and describe various types of direct mail advertising pieces.
Discuss the types of out-of-home advertising and evaluate their use by businesses.
Describe the importance and use of point-of-purchase advertising.

Describe the internet as a medium for communicating promotional messages.
Understand the role social media is playing in brand communication.

Identify the issues surrounding using social media as a way to promote a brand.
Understand basic tenets for effectively using social media as an organization.
Describe the advantages of various social media platforms and brand development
Discuss various analytical tools available to evaluate internet and social media marketing.
Understand the value of brand placement in brand communications.

Write a detailed creative brief.

Define budgeting and discuss the importance of the budget.

Describe the process of developing an advertising budget.

Calculate an advertising budget.

Set up a monthly detailed plan for an advertising budget.

Understand the various aids and barriers to effective business advertising.
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. Plan an effective three-month advertising campaign for a hypothetical business.
42.
43,
44,
45.
46.
47.
48.

Select appropriate means of evaluating the effectiveness of advertising.

Select a mix of advertising appropriate for a business’ identified target markets.

Create print advertisements for a hypothetical business.

Create radio advertisement scripts.

Create collateral brand promotional material.

Create out-of-home promotions.

Create a detailed 1-week integrated social media campaign for two social media platforms.

Textbooks
Please go to www.alextech.edu online bookstore for the most up-to-date textbook selections used.

Course Assessments

Students must achieve an 80% or better in the high school course to be eligible for articulated college
credits. There must be at least an 85% match between the college and high school courses.
Evaluations can include but are not limited to all assessments housed on the www.CTEcreditMn.com
website.
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